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Presenter –Lina Page
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• Lina Page, Executive Vice President, Strategic 

Communications. 

• Lina joined OFN in 2004, and plays a critical role in 
developing OFN’s strategic communications plan, branding, 

and marketing to support organizational growth.  

• Lina has more than 20 years experience building brand 
awareness in dynamic fields such as financial services, 

biometric security, information technology, and publishing. 

• Her expertise includes branding, leadership positioning, 
marketing strategy, and integrated marketing programs to 

support business objectives.  

• Prior to OFN, she was the Director of Global Marketing for 

biometric security company Iridian Technologies. 
• Lina also worked as Vice President for Corporate 

Communications at Paytrust, an Internet-based financial 

services organization. 
• She also conducted marketing for the publisher Random 

House, Inc.  



Presenter – Beth Lipson  
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• Beth joined Opportunity Finance Network in 1997. She worked 

on the Financial Services team for nine years, took on the role 

of CFO in 2006, and moved into a newly-created position of 
EVP, Strategic Initiatives in 2012. 

• In her current role, she manages OFN's significant cross-

functional initiatives, including the NEXT Awards and Create 
Jobs for USA.  

• In her history with OFN, Beth has touched many of the 

organization’s financial programs and initiatives – managing 
OFN’s data collection and publications, OFN’s managed 

assets services relationships with CDFI investors, and OFN’s 

Financing Fund, including underwriting and monitoring loans 

and investments in CDFIs.  
• Beth has a MBA from the Wharton School, and her previous 

experiences include valuing businesses at Coopers and 

Lybrand and researching trends in savings and loans at the 
Federal Reserve Board.



National Partnership Provides Model 
for New Visibility & Capital:  

Create Jobs for USA

Lina Page, EVP, Strategic Communications
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How Did Create Jobs Come About?

August 8, 2011: Message from Howard Schultz

Pizza night at Howard’s

October 3, 2011: Public announcement



What Is Create Jobs for USA?

Create Jobs for USA Fund raises donations from 

individuals and small and large corporations.

�Americans helping Americans create jobs

The Fund provides capital grants to CDFIs in rural 

and urban communities

CDFIs will leverage capital grants to provide loans 

to Community Businesses to create and retain jobs



Progress to Date

Donations : $15 million

Supporters: 800,000, including individuals, small 
business, and corporations

Expected Job Creation/Retention: 5,000 jobs 
supported by $105 million in loans to Community 
Businesses

Capital Grants Disbursed: to 110 CDFIs, 
including 27 rural CDFIs 
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Why Did Starbucks Choose CDFIs & OFN?

Performance

• Performance-based network of CDFIs 

• CDFIs make every $1 do the work of $7

Impact: CDFIs deliver measurable impact

• Jobs created and retained to diverse community

businesses

Marketing  / Visibility 

• Industry had capacity to support visibility campaign

• Borrower Stories

• Statistics & Industry Information



$15 Million in Donations

Create Jobs for USA is an open platform providing 
corporations and individuals an opportunity to support 
job creation and retention efforts across the U.S. 

Founding Members:  Starbucks & OFN

Headline Supporters: Google Offers, Banana Republic, 
Citi

Contributors: Mastercard, NASDAQ, Marriott 
International, Facebook, Speck, Blast Radius, 
TakePart.org; Kroger

Individuals:  Donate $5 to Create Jobs for USA and get 
a wristband www.createjobsforusa.org
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JobRaising Challenge with Huffington Post

Crowdfunding

Growing source 
of fundraising for 
non-profits
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Power of Brand

Re-branding to OFN

It wasn’t an overnight success

It wasn’t easy: only 8 weeks to launch



INDIVISIBLE COLLECTION



Mainstream 
media coverage 



HuffPost: Jalen Rose and Gina Woods blogs
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Progress to Date:  Visibility

Over 1 Billion Media and Advertising Impressions

Media: 3,600 placements, yielding almost one 

billion impressions 

Advertising: 190MM impressions

Stories: Community Business stories used in 

media, with partners, and on website. 
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Frechette’s

Sales & Service

Buckfield, ME

2 jobs created 



Brookford Farm

Canterbury, NH

15 jobs retained



Lessons Learned

A new driver of visibility and capital for the 

field

Brand matters

Power of a simple message

Importance of stories

Corporations want to provide solutions to 

problems

www.opportunityfinance.net

www.createjobsforusa.org


